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SJSWC RFP:

Project Name/Description: Graphic Design - DV@WORK infographics and toolkit components
Procurement Contact Person: Laura Winters

Telephone Number of PCP: 709.750.0220 ext. 222 or 709.765.4434

Email address of PCP: l[aura@sjwomenscentre.ca

Fax Number: 709-753-3817

1. Background/Introduction

SJSWC is seeking a graphic designer on short-term contract to develop multiple discreet items
- dll linked to the ‘knowledge translation’ strategy for their DV@WORK NL research project. The
material produced by this designer will constitute key parts of information ‘toolkits’ to be
provided by SISWC to workplaces throughout the province.

2. Project Goal and Scope of Services

This RFP is to seek bids for a graphic designer interested in translating some of the SISWC’s
research on the impacts of domestic violence on workers and workplaces in NL into materials
enlivened by 12 engaging infographics. The task at hand is to franslate our research and find
compelling, accessible (ie. not confusing or cluttered) graphics to help convey the results of
this research to the general public. The following listed items need to work with(in) SISWC's
brand and all materials must cohere as a branded unit. Please refer to our website:
https://siwomenscentre.ca/

3. Anticipated Selection Schedule
Request for Proposal Timeline is as follows:

Request for RFP: August 21, 2019

Deadline for Bidders to Submit Questions: September 1, 2019

SJSWC Responds to Bidder Questions: September 6, 2019

Deadline for Applications: September 20, 2019

Contract Award/Notification to Unsuccessful Bidders: September 27, 2019

4. Please submit responses to the Procurement Contact Person by 4pm (NDT) SEPT 20, 2019
Responses should be clearly marked: SJISWC DV@WORK NL - RFP.

5. Timeline:

Once hired, the graphics designer will meet with the DV@WORK NL feam to discuss the project
and answer any questions. One week later, we require a second follow-up meeting where the
designer will present a couple of concepts for the project. After the concept is selected and
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approved, a first draft of the following 6 items/elements must be completed in the following 3
weeks. Once the SISWC team has had a chance to review the draft, a third and final meeting
with the graphic designer will be required in order to assess the drafts and make final
edits/adjustments to the materials. All deliverables listed below must be completed within a
month of being contracted. Note that this RFP requires one quote for the following é project
deliverables.

6. Elements of Proposal:

1.

A streamlined report in magazine-style 15 page (max). We would provide the primary
and secondary text and you would do the layout so that the material is engaging.
Please see sample report: https://www.uwo.ca/projects/heritage/heritage3/img/survey-
report.pdf Unlike the sample report, our report will require 12 infographics designed by
you (rather than the graphs and pie charts in the sample report). These infographics will
be part of this 15 page report but could also be exported as ‘visuals’ to be used in
Powerpoint presentations and/or also designed/saved in a format that would allow us to
use them individually as facebook/Instagram memes/shareables. The infographics can
be in colour but need to work if printed in black and white.

We need a single PowerPoint presentation developed wherein the same above-
mentioned infographics are attractively housed and the ‘title page’ is reformatted for
PowerPoint. All primary text will be provided. (Sample of a well-designed PowerPoint
presentation can be provided.)

1 one-page poster (8.5/11 and 11/17) with several of the key infographics noted above.
Design needs to work in black and white as well as colour.

We need a branded bandwidth/banner developed to be positioned at the top of our
project’'s email messages, also sized for a facebook group/event page. We need a
versatile header/footer in a blank document in the same brand as the social media
banner and sized for one-page printed flyers that we will develop in the future.

We need a ‘branded’ title page (letter size) that can be used in multiple/future reports -
built so that we can modify ftitle/text.

We have a 65-page academic research report (from which most of the data for the
above materials is based) that needs modest (font, index and page) adjustments so that
it can be placed on the internet. (No graphics needed here except for the branded title
page noted above in #5).

7. Evaluation Criteria
Candidates will be evaluated on their sample of past work and on an interest and willingness
to work collaboratively with researchers to execute a knowledge translation strategy.

Questions about specific deliverables?

Please email: jnolan@sjwomenscentre.ca
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